The best resource in this high
wind, high rainfall environ-
ment is FMA—
FMA is your regional
association for
installation information
and advocacy.

As a fenestration manufacturer
or supplier, you know what goes
into producing a quality prod-
uct.

Let FMA help you overcome
the challenges facing you.

Who Benefits from FMA'’s
Education, Advocacy and
Communications?

FMA Members
Manufacturers
Building Officials
The Fenestration Industry
Installers
Dealers
and
ULTIMATELY

The Consumer

The FMA is a unique organiza- |
tion that is growing and gain-
ing the attention of those asso-
ciated with the window and
door industry. The real differ-
ence between the FMA and
other associations is FMA’s
interest in all members —
regardless of the size and type of product you pro-
duce, everyone is equal.

Scott Henderson, CEO
Nu Air Windows

As an install sales company in
the construction industry we
always teach our installers to
follow the manufacturer’s best
practice installation guidelines
for installing windows, doors
and flashing products.

We look to FMA as an excel-
lent source of information.
Whether it is new products or
Building Code requirements, FMA provides the best
information and training we need to do the job
correctly the first time.

Bruce R. Peters, CSI

Vice President

WeatherBarriers Unlimited, L.L.C.
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FMA Mission

To educate the builder, architect and our dealers on the value of matching the glazing package to the overall structure for energy efficiency.
Seek a place at the table to advocate our members’ position before policy makers, regulators, code promulgators and building officials.
To prove best management practices for fenestration installation in extreme environments through consensus protocol development and distribute this
information to our dealers, installers and the building community.
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